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The Essenti al Googl
Busi ness Gui de for !
Loc al Busil ness

Knowing that Google is Master of the Universe when it comes to search
engine use and new customers finding your business, it is vital to
understand how important your Google My Business listings are to ranking
higher in Google search results.

Claiming and verifying a separate
Claiming and verifying your Google My Business listing for each
Google My Business listing location of your business is the first and
most basic step to local search engine
optimization (SEO).

for each location is the first

and most basic step to
local search engine

e This is an easy way to ensure your
optimization (SEO). business is visible and ranking in local
search engine results.

Google likes to keep things in-house as much as possible, so it favors its
own accurate and current business listings when giving local search
results to search users.

Complete and accurate Google My Business listings that keep their
information up to date and get business reviews on their listings are
rewarded with higher rankings.
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# 1 Ensure Business Name, Address

and Phone (NAP) is Correct on All
Listings

Google wants your name on Google My Busin
real-world name as it is used on your storefront and is known by your
customers.

Take note that they do not permit you to add extra information to your name in

this field such as location (Great Smiles Dentistry 1 Nerth-Ballas), taglines,

special characters or URLS. Addi tionally
address and you should use your local phone number for each location as

opposed to a call center toll-free number.

Remember that it is critical that your NAP not only be correct on Google My
Business but consistent across the Web, so make sure you are monitoring and
managing your business listings.

Google My Business 0

Jurzi Kitchen
Junzi Kitchen | e |
B varifus
.
'
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#ZGoogIe My Business D
ARE BAOK GMB Listings!

Google My Business had descriptions used to be attached to your

required Google+ account and then all the sudden they were gone, and

your Google My Business | istings didno
Wellé they are back!

How to Optimize Google My Business Descriptions

With the return of Google My Business descriptions, submit content
describing what separates you from the competition.

Links are not allowed, but Google My Business gives you 750 characters
to get your message across and optimize your Google My Business
listings.

Complete your listing

Improve your local search ranking and help your
customers with a complete profile f{

80%
/

B Add description +
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1 Add what makes your business unigue in an overcrowded market.

Get your keywords in there, but don

1T Descri be your products and services
exactly what you do from your business name.

1 Talk up local ties to your area to entice nearby customers.

=

Guidelines for Google My Business Descriptions

Published content should highlight what makes your business unique.
You can use this field to provide useful information on services and
products offered, as well as the mission and history of your business.

You should be upfront and honest about the information provided,
focusing on content that is relevant and useful to your customers to
understand your business.

Content published in this field should NOT:

1 Be misleading to users. Do not provide inaccurate or false
information about your business or the services and products
offered.

1 Display low-quality, irrelevant, or distracting content. For example,
misspellings, gimmicky character use, gibberish, etc.

1 Focus on special promotions, prices, and offer sale. Examples of
content not allowed include, "Everything on sale, -50%" and "Best
bagels in town for $5!"

1 Display links. No links of any type are allowed.

1 Display offensive or inappropriate content.

THE ESSENTIAL GOOGLE MY BUSINESS GUIPdge | 6



0
7

H3 Ge't Mor e &Red/i Momse
Your Google My Busin

Encourage customer to review your
Reviewo on your Go o gThefacldpare @earsThen e s s
more reviews on your Google business page and the better the rating of
those reviews, the higher you are going to rank in local search results.

Review Management is a real thing, it
The more reviews on your is vital to the success of your business,
Google business page and and you need to be doing it yesterday.
the better the rating of Have a plan and process in place to
those reviews, the higher ask customers for reviews and make it
easy for them to post the best of your
reviews on Google.

you are going to rank in
local search results.

On May 11, 2018, Google announced
that they are sending email notifications to consumers when a business
has posted a response to a review the consumer left, encouraging them
to view the review response.

Not only does this up the expectations of consumers to hear back from
businesses they have reviewed as word spreads of these new review
response notification. It also makes leaving reviews a more interactive
experience, enriching the experience for people who put in the time to
leave reviews.
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https://www.en.advertisercommunity.com/t5/News-Updates/Launch-Owner-Review-Response-Notification/m-p/1710587
https://www.en.advertisercommunity.com/t5/News-Updates/Launch-Owner-Review-Response-Notification/m-p/1710587

Review responses will be immediately
visible on Google Search and Maps,
and the reviewer will be emailed a

notification like this one M——) %

Schedule time to be an active presence FIRGAr Ay ERApa

. to your review
on Google and respond appropriately to R A——
reviews to show future customers that
high value you place on your
customersod6 experien e

. Great burgers and fries!!

business. You can only respond to
reviewson fAverifiedo Go o oauaneans
Business pages, SO i ‘cw
this yet, go now to Verify a Local -0 VAT

' DAMANSARA
dor Damafasra  Lorong g,
Sy

Business on Google.

o Ja an
BANGSAR HILLS g

BUKIT
BANDARAYA  TAMAN
Google BANDARAYA Map dsta €2018 Google

Keep exploring,
The Google Maps Team
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#4 Update Your Business Hours with

Every Permanent, Holiday and
Seasonal Change

Many businesses change their hours seasonally or year to year. Look at
the hours on your listing and make sure they are up-to-date.

Navigating with Google Maps, and selecting a business that Google
believes is closed or closing soon, you will be asked if you still want to go
to this location even though it is closed or closing within the hour.

Dondbt | ose customer s incered hosirs lisyed.u have
While you are at it, update your payment options if they have changed to

avoid disappointing all of those Apple Pay© or Discover Card© paying
customers.

= Google My Business I

Posts

(©  sunday Closed Va
Info Monday 9:00 am—5:00 pm

Tuesday 9:00 am-5:00 pm
Wednesday 9:00 am-5:00 pm
Thursday 9:00 am—5:00 pm
Friday 9:00 am-5:00 pm
Reviews Saturday Closed

Insights

=
il
*
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#5 Pay Attention to Map Location and
Where Your Local Pin is Positioned

Youbve verified your address 1S correc

on the map and make sure the marker is in the right place. If the marker
pl acement doesndt make s endheroadryou t
can drag the marker on that map to your exact business location.

While logged into your Google My Business Account, use the sidebar to
find andInobamncdk yduwedlil see an option

either Google Search or Google Maps. Click on the /" button next to
your address and you can move the location pin to the correct place.

Address

Providing an accurate business address is important so your business shows up in the right place on Google.

Country / Region Drag pin to reposition _
United States

Map Satellite
Street address Salnmi
YOUR ADDRESS !
Gove DI
P
add line i @ a0
YOUR ADDRESS g i
=
State 2IP code s 3 @
Texas v 75071 Briamwood g, . —
§ % s
Ly i s s % +

CANCEL  APPLY

Please note: Edits may be reviewed for quality and can take up to 3 days to be published. Learn more
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HOPick ALL GEheg |IBe sMy
Busi n@atsegor i e sBufsoirn eysos

Categories on Google My Business is one of those instances where

Amor e i soelentoal tke categories from their list that apply for your

business, and donét be afSpoatsBarot o sgebrepec.i
rel evamBarot hans é@alésr ch res

This helps Google consider
your business as a relevant
result for local searches in Categories describe what your business is, not what it
t hat category. does or sells.

reach or misrepresent your
business. Google is sure to
notice and wono
But choose all the categories Additional categories
that represent the services or |

products your business
provides_ ADD ANOTHER CATEGORY

Category

Primary category

Business to Business Service

. CAMCEL APPLY
You can find a complete

listing of Google My Business _ . _

) o o Please note: Edits may be reviewed for quality and can take up
categories by clicking this link to 3 days to be published. Leam more
and selecting tn
English) tab at the bottom of
the spreadsheet: Google My Business Locations Categories
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#/{ Optimizing Individua
Li stings

You know who you are: , ,
David K Hiranaka, M.D., D.M.D.

Website Directions Save

Doctors
4.8 %% %% % 4 Google reviews
H Plastic surgeon in Holualoa, Hawaii
Dentists
Address: 76-6225 Kuakini Hwy 3102, Kziluz-Kona, HI 96740
LaWye rS Hours: Closed - Opens 7:30AM Mon ~

Phone: {(808) 326-2040

Financial Planners
Real Estate Agents
Insurance Agents

Suggest 2n edit

Know this place? Answar quick quastions

=2 =4 =2 =4 A =2

Questions & answers
Be the first to ask a question

Ask a question

If you are a public facing
professional, with your own
customer base, your name is , -
your business name for 0 ‘ i 15 | More oo
Google My Business. -

If you work with clients and customers and they can directly contact you
at the verified location during business hours then that is good enough
for Google.

For these types of individual practitioners, Google wants you to
create your own page, where you can include title and degree
designations such as Dr., MD, JD, CFA, or Esq.
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#H8 Addh®t os, Photos, :
Phot os

Adding quality, story-telling photos to your Google My Business listings
can go a long way in selling your business, but no photo is speaking
volumes as well.

Multiple surveys have shown that photos, reviews, and opening hours all
have a substantial, positive relationship with consumer engagement.

Showing photos of your business location (interior and exterior) not only
help customers find your business, it helps build the trust customers
need to overcome the fear of the unknown and try a new business.

Add photos or videos

After you select the photos or videos you want to add to your Google My Business listing, make sure photos are in either JPG or
PHG format and the night =ize, 2nd videos follow our guidelines. Then, follow the steps below to upload them to your listing:

Computer -~

1. Signin to Google My Business . If you have multiple locations, open the location you'd like to manage.
2. From the menu, click Photos.
3. Choose the type of photo or video you'd like to add.

4. Upload the phato or video from your computer, or choose one you've already uploaded.

Mobile -~

1. Open the Google My Business mobile app.
2. Tap Menu = then tap Photos.
3. Choose the type of photo or video you'd like to add.

4. Choose a photo or video from your camera roll, or take 2 new ane.

THE ESSENTIAL GOOGLE MY BUSINESS GUrage | 13



With photos, customer reviews, and accurate location and contact
information consumers are more likely to take a chance on your
business.

Here are the basic photo guidelines for Google My
Business:
9 Photos must be in one of these formats: JPG, GIF, PNG, TIFF, BMP.
1 Each photo must be smaller than 5MB.

1 We recommend adding photos that are larger than 720 x 720 pixels and
smaller than 3000 x 3000 pixels.

1 The longer dimension of the photo should be no more than twice the
shorter dimension. Landscape photos look better than portrait photos on
Google products.

1 Each location can have no more than 25 additional photos.

1 The photo should be in focus, well-lit, have no photoshop alterations,
and no excessive use of filters. The image should represent reality.

If your photos don't fit these standards, we may not be able to display
them on Google products.

Types of Photos on Google My Business

There are several types of photos you can add to your business listing:

1 Profile photo: Help your customers recognize your business.

7 Coverphoto:Showcase your pageds personal it
automaticallys et s 1t as your | istingbs prefer
guarantee it populates as the first image for your business, but it does
tell Google that you prefer to display this photo.

THE ESSENTIAL GOOGLE MY BUSINESS GUMRge | 14



1 Additional photos: Add different photos to spotlight features of your
business that customers consider when making purchasing
decisions. Learn more about business photos.

Types of business-specific photos

Exterior
photos

Imterior
photos

Product
photos

Photos
at work

Food &
drink
photos

Description

Exterior photos help customers
recognize your business as they
approach from different directions.

Interior photos help your customers
get a feel for the ambiance and
decor of your business.

Great photos of representative or
popular products give customers a
better understanding of the kinds of
goods you offer.

Photos help customers quickly
understand the type of work you do.

Food & drink photos add color and
detail to your menu and help
customers plan where to eat.

Minimum number to
add

Add at least three great
gxterior photos to help
CUSTOMErs recognize your
business.

Add at least three great
interior photos to show
customers what your
business feels like inside.

Add at least three photos of
products that you sell.

Add at least three photos
that are representative of
the services you offer.

Add at least three photos of
the food or drinks you
SETVE.

THE ESSENTIAL GOOGLE MY BUSINESS GUage | 15

Tips

1. Capture a photo from each
direction that customers might
approach your business.

2. Try uploading photos that show
your business at different times of
day.

1. Capture photos that truthfully
show what it's like to stand inside
your business as a customer.

2. Capture the atmosphere of your
business in your photos.

1. Showcase the items that are
muost popular for your business.

2. Try taking evenly lit photos of
your products.

1. Capture photos of your team
providing different types of
SEVICE 10 CUStomers.

2. Capture photos of the speciality
services you deliver.

1. Showcase the food items that
are most popular for your
business.

2. Try taking evenly lit photos of
your food items.


https://support.google.com/business/answer/6123536
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#gGoogIe My Blosi hass$ ud
Vi dewist h Photos 1 n Sear

Now you can post videos to your Google My Business listings in addition
to photos to give search users a richer view of your business. Videos can
be up to 30 seconds long, andi t O r$h natimg that videos can be added
by owners AND customers.

Adding video is as easy as adding
Overview By owner photos. Log into your Google My
Business account and go to the
photo section to upload the latest
photosand video. While y

there, select the bes
AProfiled and ALogoo
profile.

Video Videos uploaded by you will appear

under the ABY ownero
customer uploaded videos will
appear under the fBy

tab. All videos will appear under the
AVi deoo tab where you

any videos. For search and map

users, videos will show up the
same as photos. If you have two or more videos, you could have a video
subtab show up on mobile searches.

Use a video to tell the story of your
business and what makes it unique.

THE ESSENTIAL GOOGLE MY BUSINESS GUage | 16



Optimizing Google My Business Videos

Creating a video for your locations is neither complicated nor expensive
anddoesndét require extra equi $tameud t

working, and customers enjoying your products and services.

All you need is a smartphone to take and share or save videos. These
Google My Business videos are not and cannot be commercials or
advertising and must be taken by users at your location. If video content
I sndt r el ev an tocation, Geoglewill prehadyaambdbve it.

Here are the Google My Business Format and Style
Guidelines:

Basic Guidelines
1 Video Max Duration: 30 seconds
1 Video Max File size: 100 MB
1 Video Min Resolution: 720p

Stylistic Adjustments

1 Stylistic adjustments (such as applied filters) are acceptable,
provided that these stylistic changes are minimal and are not
appended elements such as borders, text, collaged images, etc.

1 Content that makes it difficult for others to understand the
environment youbéreected hari ng may

1 Screenshots, drawings, posters and other noni photos, other than
videos, should not be uploaded.

1 For videos, only upload content that is stable and has good visual
guality. Content that is out of focus, shaky, or has bad exposure
should not be uploaded. Distorted or corrupted videos are not
allowed.

THE ESSENTIAL GOOGLE MY BUSINESS GUMge | 17
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Superimposed Text or Graphics on Videos

Superimposed text or graphics, including promotional content such as
logos, are subject to the following requirements:

1 For 360 photos, superimposed content must be limited to either the
zenith or nadir (top or bottom 25% of the equirectangular image)
but cannot be present in both.

1 For traditional digital photos and videos, superimposed content
cannot take up more than 10% of the image or video and must be
limited to a single edge.

THE ESSENTIAL GOOGLE MY BUSINESS GUrage | 18



0
7

#1 OUseo(BgPoesst to Promot
Your Events, Sales, an

Google Posts were introduced to share fresh content with people who
found your business through Google Search. This Google My Business
feature lets you create posts with content you want to be displayed
to customers when they see your business listing on Google search
results. Publish your events, products, and services directly to Google
Search in the Knowledge Panel and Maps.

They are meant to be used to show search What's new
user what is going on with your business CREATE AN OFFER POST
right now.

1. Feature a special offer

Attract customers with a limited-time deal

Each post you create is removed from

search results after seven days, or after the

event date. Enhance the search and 2. Set dates

cCo mp ar | son p ar tOHl‘ney f t Make it clear when the promotion starts and
. . . ends.

with these quick and simple updates.

or discount.

3. Make it easy to redeem

Google Posts give you the opportunity to Add a coupon code, terms and conditions,
promote your latest and greatest content, zndlink to redeem the offer

deals, events, product updates, and service _
specials appear with your listing in search.

NEW to Google My Business: You can
now create OFFER POST to feature exclusive offers and limited-time
deals and discounts.

THE ESSENTIAL GOOGLE MY BUSINESS GUrage | 19



How a Google Post Shows on Search and Maps

Google Posts are part of your Google My Business account and only
show as part of your business listing as it appears in search results. If a

Googl e

are not going to see your posts in search results.

For a service or product, your local SEO and Google My Business

Search

user i

S

ooki

ng

for

optimization will need to have your business ranking high in the local
pack and maps where your business can be clicked, and then they will
see your Google Post.

Gorc gle dallas cars

& Rating~

Volume: 350/mo | CPC: 5265 ] Competition: 0.32 ¢

Hours ~

Autos of Dallas
46 %Kk KY (5

69) - Used Car Dealer

(=

Autos of Dallas #

4.6 %%k k% J- 569 Google reviews

Used car dealer in Plano, Texas

Website

Directions

Dallas Auto Exchange
4.5% k%I (10)- Car Dealer

Dallas Lease Returns
48 9)-C

42 %X k% (5): Used Car Dealer

Address: 4472 W Plano Pkwy, Plano, TX 75093
Hours: Open today - 10AM-7PM ~
1 Phone: (972) 424-9200

1+ Suggsst an edit

j, Autos of Dallas
¥ on Google

Save $1000's on Pre-Owned Mercedes,
Bmw, Lexus, Land Rover.

2days ago

Buy

Tell customers what's new with Posts. Learn more

If Googleuserss ear ¢ h
Google My Business verified and optimized business account, then the
Knowledge Panel for your business will display to the right of search

results where customers will see your Google Posts.

f or

AAA Carpets

and
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Go Ogle AUTOS OF DALLAS

Viume §600re | GG, 0 83| Cerpeann 0 14 T

Al Maps

Shoppng  News

images Morg

About 6,480,000 rezuls (.67 seconds)

Autos of Dallas: Pre-Owned Luxury Car Dealership Plano TX
npstwnw.asosoidallas.comy v
Autos of Dallas Is 3 preonned hanry vehicle dealership located near Plano Texas. We're hece to help

wth any SAGMOlvE feeds you miy have

Pre-Owned cars Plano Texas
Find pe-owned cars In Plano Tex

Autos of Dallas. We

Autos of Dallas Plano TX

Autos of Datas Plano TX. Furchazing

@ hruty vehice 4 8

Autos of Dallas Addison TX
Fee your Mercedes-Benz needs, chack

ot Autos of Oalasin .

About Autos of Dallas a Plano ...
as 2t Lean meore about Autos of Dalles, 2

cat _ Luryry dealershp in

Pre-Owmned Specials Plano TX

ProOwned Specials n Flang TX at

Au0% of Oalas Frd he pre

More results from autesofdalas com s

Autos of Dallas - Plano, TX | Cars.com

hitpsyfwaw cars com/dealers/ 178863/ autos-of dallas) v

#kkkd Ritng 26- 702 vetes

Read reviews by cealership customerns, get a map and Girections, contact the deales, view inventory,

bours of operation, and dealerzhip photos and video.

Autos of Dallas : PLANO, TX 75093 Car Dealership, and Auto ...
DIpsrwnwanotadercom/car-dealers PLANO+ TX-75093)... /Autos+ol+Dallas v
Autes of Dallas. Visit Dealer Webane - Tradng in Your Car Has Nover Been Easise 4472 West Plano

Parkoay PLANO, TX 75093, 1:866-32523001-806-525

Autos Of Dallas - 27 Photos & 53 Reviews - Car Dealers - 4472 \W ...

hitps/fwawyelp.com > Autornstive » Car Dealers v
v

YRk ok RaEng: 3 8- 53 reviem

3 reviews cf Autos Of Dallas “Excellon: servico wih Rebert Reckenderf and his toam. Compiated 3
wsad car purchase within 3 few diys, tharks 1o the speedy

Pre-Owned Mercedes-Benz ...
Looking for a pre-owned Merceces-
Benzin Plano Texas? Autos of

Usad cae dealee in Plang, Toxas

Hours: Open today - 10AM-TPM ~
Phone: (972) 4346200

Autos of Dallas *

26 kkkkd %45 Googlermdens

Address: 272 W Plsmo Plony, Plano, TX 74093

Autos of Dallas
Q o0 Google

Save $10C0% on Pre-Cwned
Mercades, Bmw, Lexus, Land
orer,

Buy

Tel cLstomers whats new with Pasts. Leam mors

Optimizing Google Post to Promote Your Business

Character Limits: Only the first 80-100 characters will show in the Post
so make those characters count and preview the Post to make sure your

sentence i

snot

cut of f

Headlines: Write headlines that make the reader want to click. Think of it
as an ad to inspire action.

Call to Action: Tell the viewer whattodonext. A Fr e e

ALearn How

t o0

or noOrder

decisions the audience needs to make.

Bdwnbo
NowoOo ar e

Image Size: The best image size is 750 x 750. Anything smaller than
w 0 n ORrevidwvehe posttoamalke sude.the image

250 x 250
appears as intended.

THE ESSENTIAL GOOGLE MY BUSINESS GUMge | 21
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Post Often: Share daily specials and current promotions to keep
customers up-to-date on your offers.

Multiple Post: If you have more than one post, the newest one will
display first and older post show in a carousel format. Users can scroll
through up to 10 posts, but only the first two can be fully seen without
scrolling.

Do6s and Donéts for Writing
Google

. . When customers find your business on Google, they can see offers, news, and events
There IS a “g ht and from your business posts that show on Google Search and Maps. You can use posts to

tell customers about:
wrong way to
+ Events such as a jazz brunch or an in-store session

Ieve rage GOOQ Ie « Offers/specials such as sales and discounts

Post. To get the - Product updates such as new merchandise
A~ « Announcements such as "Open late this Saturday” or “Special guests this week!"
dodés and dc P frorspeass

A post to your customers on Google should be brief, useful, and inspire action, and

went di reCtIy to the photos should be well-lit and in-focus. Here's a sample post that's effective:
source. Thisis

what Goog|e tells Joanie’s Bistro

us about Google

Post:

Mother's Day special brunch package

Spoil your mom with our unique gift: a special prix fixe, $20 brunch menu — including
our famous pecan French toast — and a custom floral arrangement from Soffian
Florist. Book now as space is limited!

THE ESSENTIAL GOOGLE MY BUSINESS GUrage | 22



Googledbs Suggestions for Writing

1.

Be precise: What are the 3 things your customer needs to know?

What do you want them to remember, for how much, and when?
AHappy Heuce milkshakds from5-6 PM every Friday. o

Be personal: Show what your business values:
ifiwWe | ove families at Mi kienpk&ls eatrfree thiso s how o
weekend! o

Tell your customers what they can do. Are you selling a

product? Tell them how they can buy.
ATi cket s r a-$%l§Oeandfare availat$eGod purchase at the front desk
starting at 12 PM EST today. o

Highlight what makes your business, product, or offer unique.
Large selection, free shipping? Tell people:i Fr ee shi pping on «
over $50.0

Be timely 0 use a key selling point or popular item as the hook for
yourpost: i Spr i ng iflp-flopsenroen. 3201% of f . 0O

Be sure to include any redemption instructions, unique codes,

or restrictions on offers or sales:
A$1lO0pucshafeof $50 or more. 50% off select wo

Use abbreviationsf or days and months, and d

allow more space for your post, and abbreviate hours:
Jan, Feb, Maré Mon, Tue, WedéI1l2PMAM, 5 PM,

Avoid the commercial slang and excessive exclamation marks

or all caps that make your post look like an advertisement:
ABOGO: 50% off mécbdbazghBAdkhEt s! O

Donot Il nclude more than one ioffer 0
A

one communication: NO3 AnHal f price cof@PMen and tea
Fridays, and buy 6, get one free donut on weekdays. 0

THE ESSENTIAL GOOGLE MY BUSINESS GUMaEe | 23



”
7

#1 1Goog| e My Busi ness

Google Questions & Answers (Q&A) allows local business owners and
the public to answer consumer questions asked by search engine users.

Googl eds Quest featurescande helpfgl i keepsng your

customers informed, but just like review monitoringt hi s f eat ur e <ca
ignored and will require a little maintenance on your end to protect your

reputation.

. 1
The good news is | Molly's Cupcakes
that mOSt Iocal Website Directions Save
bUSInesseS are not 4.6 %k KKk ¥ 466 Google reviews
yet using this | S~y
feature By belng Cupcakes are the draw at this cute, yellow bakeshop also offering cookies, pies & ice
. . cream.
proaCtlve and taklng "' Address: 228 Bleacker St, New York, NY 10014
the tlme to Optlmlze | Hours: Open - Closes 10PM ~
. i Menu: mollyscupcakes.com
yOUI’ QueStIOHS & Order: chownow.com, postmates.com
An swer s y o) Phone: (212) £14-2253
1 L}
Suggest an edit - Own this business?
ahead of the :
Compet|t|0n . Know this place? Answer quick questions E
Ask and answer | iglipationa~ananers - Ask a question
guestions from your
listing in search | Populartimes @ Bteye
results ' &% 3 PM: Usually not too busy
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Google Questions & Answers Pros and Cons

Pros:

You as the business owner and other people can ask and answer
guestions giving Google Maps and Google Search users more customer-
relevant information about your business. Here is another level of
customer-centric data available to future customers through an easy to
use FAQ format you can contribute to.

. City Cakes

Website Directions Save K

47 4 d ¥ 119 Google reviews

Cake Shop

Bakery offers custom & basic cakes, cupcakes & cookies for all occasions, plus cake
design classes.

Address: Lower Level, 231 W 18th 5t. New York, MY 10011

Hours: Open - Closes 9PM =

Menu: citycakes.com

Order: grubhub.com, chewnow.com, postmates.com, seamless.com
1 Phone: (646) 6BE-22B6

Suggest an edit

Know this place? Answer quick questions

1 Questions & answers :
i - : . : Ask a question
Q: s it possible to deliver out of state?

A: Hi Kitty! Thanks for reaf”
and its charged by the hay |3 it possible to deliver out of state?

See all questions (5)
&1 [ s R
Plan your visit

People typically spend 15 E City Cakes (Owner) -
“ Hi Hitty! Thanks for reaching out! For cakes, we can deliver within driving distance and it's charged

by the hour - so depending on where or what you need, sometimes it's not a bad option :} Cuiside

of driving distance, the only thing we currently deliver are our amazing Half Pound Cookies,

available for ordering in 4 or 8 packs on our website. Hope this infermation helps!

i1 R
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Cons:

You canodét opt out of or turn off the
leave answers/comments without the restrictions of review, approval or
monitoring. This unfiltered instant publishing leaves room for user-

generated content that could be harmful to your reputation to appear with

your Google business listing. This could be bad news at a time

when reputation management is vital to the success of local and small
businesses.

Georgetown Cupcake @_A

11 Mercer 58, Mew York, NY

How far is it from queens,ny?and how much is it for 6 cupcakes?

L@ Zhen Hua Lin
Wiy Local Guide

t waries, depending on whether you take the LIRR or subway its like 30 min to 1.5 hours away. 8

cupcakes is 129 dollars before tax

2 more anNswers

Do they deliver within NY?

@ M John Matos

Depends on the size of the order.. I'd call and spesk with Catering...
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http://www.reputationloop.com/

I f you arendt answering questianmths, t he
Maps users will do it for you. Or the questions being asked will just sit

there unanswered which is a | ost oppor
about your business for free.

873 2nd Ave, Mew York

Buttercup Bake Shop @_,.

Good afternoon,
In 2012, | tasted your banana pudding and it was AWESOME. | had some today
and it tasted like Magnolia's - did you change the recipe?

5 Steps to Optimizing Google Questions & Answers

User-generated content on Google such as reviews and Questions &
Answers have the potential to impact your online reputation. Business
owners and reputation/marketing managers should monitor this feature
as part of a plan for monitoring reviews.

Some business such as entertainment locations, restaurants and hotels
will see more traffic in their Q&A section, but all businesses should take
the opportunity to populate this feature, providing answers to the
guestions that customers frequently ask.
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1. BE PROACTIVE AND START NOW.

Stay ahead of the competition and on t
location and been asked by Google to answer a question. Come up with

a list of questions that answer the issues your customers are asking and

answer them populate this section. Think about the actual questions

customers call and ask before visiting your location.

2. BE HELPFUL AND CONCISE.

Answer questions with only the needed information to be helpful. Note

that you shoul dndét adqussioelbecauysethea yes or
question asker can edit their questonand t hen your Aye 14
make sense anymore. If they ask if you take Sunday appoints, then a

good answer is AYes, we do work on Sun

with | imited services. o
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